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Globalise me!

international economics

wHAT You wiLL LeArN ABouT

•	 The	drivers	of	globalisation

•	 The	composition	of	Australia’s	
imports	and	exports

•	 What	trade	liberalisation	means

•	 The	infl	uence	of	multinational	
corporations	on	globalisation

•	 Globalisation	and	the	effects	
on	sustainability

•	 Positive	and	negative	effects	
of	globalisation
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Topic preview

•	 What	do	you	think	globalisation	means?

•	 What	have	been	the	main	drivers	of	
globalisation?

•	 How	has	technology	influenced	your	life?

•	 How	dependent	are	you	on	the	Internet?

Global economics

Perhaps this morning you were asleep on your Sealy 
mattress when you were woken by your Philips 
clock radio. You quickly got dressed in your Adidas 
tracksuit and your Nike running shoes and brushed 
your teeth with Colgate. Then you checked for any 
email on your Hewlett-Packard computer and placed a quick bid on eBay. You grabbed your Apple iPod 
and your Nokia mobile phone, and jumped into your mum’s new BMW so that she could drive you to 
basketball, detouring to McDonald’s on the way to grab some breakfast – fast! Welcome, global consumer, 
to a global economy!

Globalisation has touched our lives in many ways, but most of us take it for granted and may not have 
stopped to really think about it. What does globalisation mean? 

Globalisation refers to the increased integration of people, businesses, cultures and economies around 
the world. Improvements in technology, transportation and communications have overcome geographical 
barriers such as distance, enabling organisations to supply goods and services to fulfil consumer demand from 
anywhere around the world. 

For example, you can now: 

 order Calvin Klein jeans direct from the United States and have them delivered to your door, perhaps 
within a week

 purchase shares in Japan without leaving your home

 speak with friends in Germany without using a telephone

 inquire about your bank transactions and find that you are speaking to a customer service assistant based 
in India. 

These are just some of many examples that illustrate how a new wave in technological advancements has 
completely changed the nature of doing business in countries all around the world. 

What has driven globalisation?
The spread of globalisation and the expansion of the world economy have been attributed to various factors, 
including the following.

Figure 6.1 Multinational	corporations	
surround	us	in	our	daily	lives
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Figure 6.2 Drivers	of	globalisation

Transportation and 
communication 
technologies

rise in world 
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people

growth of 
multinational 
corporations

 Improvements in transportation and communication technologies: Widespread air travel 
and the use of satellites and the Internet have resulted in reduced business costs and have increased the 
speed at which people, goods and money can be moved around the world.

 Growth in world exports as a result of increases in free trade: Governments have removed 
tariffs (that is, taxes on goods and services) and other trade barriers between nations, resulting in increases 
in exports. This has benefi ted economies and widened the choice of products available to consumers.

 Growth of multinational corporations (MNCs): Businesses that think globally have been able to ex-
pand their operations across national boundaries, reducing their operating costs in the pursuit of high profi ts.

 Migration of people: Cheaper international travel and communication, resulting from effi ciencies 
created by technology, and free movement of labour have led to more and more people living and working 
in other countries. This has resulted in increased integration of people from different backgrounds and the 
spread and acceptance of different ideas and cultures.

Globalisation has brought down national borders to allow the free movement of goods, people and capital. 
Technology has enabled a surge in trade that has had the capacity to better meet consumer needs and wants, 
and provide for more product choice. Marketing and advertising have infl uenced consumer spending habits, 
contributing to a growth in multinational corporations such as McDonald’s and Nike, and the expansion of 
their operations across many countries. Markets are now more global and we have seen rises in living standards 
and a growth in international travel and migration of people and cultures. 

However, this wave of globalisation has been accompanied by criticism. Not everyone believes that 
globalisation has brought about greater economic opportunities for all countries around the world. There is 
concern that globalisation has widened the gap between rich and poor nations, and that increasing poverty in 
underdeveloped countries has been a by-product of the changing nature of business across national boundaries. 
We will look at some of these effects of globalisation later in the chapter.

Drivers of globalisation
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case study 6.1
Generation gadget
The	Internet,	mobile	phones,	iPods,	DVD	players,	video	games,	digital	cameras,	computers	and	pay	TV	channels	
are	now	standard	equipment	for	average	Australian	seven	to	14-year-olds.

A	new	survey	has	found	Australian	children	have	unprecedented	access	to	digital	gadgets.	

The	study	of	3000	children,	commissioned	by	the	Cartoon	Network,	reveals	technology	is	playing	a	bigger	
role	than	ever	in	the	lives	of	young	Australians.

Almost	 three-quarters	of	13	 to	14-year-olds	and	35	per	cent	of	 those	aged	seven	 to	12	have	mobiles,	
91	per	cent	live	in	homes	with	video	games	systems	and	89	per	cent	use	the	Internet	at	least	weekly	–	more	
often	to	play	games	than	to	study.

Sixty-three	per	cent	also	have	access	to	iPods	or	MP3	players	at	home.

The	New	Generations	Australia	survey	shows	children’s	bedrooms	are	digital	havens,	with	63	per	cent	having	
game	systems,	55	per	cent	TVs	and	37	per	cent	DVD	players.

Turner	Entertainment	Networks	vice-president	of	research	Duncan	Morris	said	children	were	more	connected	
than	ever	before.	

‘There’s	no	such	thing	as	a	techno-phobe	in	a	child	in	this	age	group,’	he	said.

AcTiviTies

1		How	would	you	defi	ne	globalisation?	Compare	your	defi	nition	with	those	of	other	students.	
Overall,	are	the	defi	nitions	positive	or	negative?	Why?

2		Make	a	list	that	shows	the	daily	impact	that	technology	has	on	your	lifestyle.	As	a	class,	
compare	your	lists.	On	which	aspect	of	daily	life	do	you	think	that	technology	has	had	the	
most	profound	effect?	

3		Compare	the	impact	of	the	Internet	on	different	generations	by	interviewing	your	parents,	
grandparents	and	your	peers.	Does	Internet	use	vary	among	the	generations?	If	so,	explain	
why	this	may	be	the	case.	Analyse	your	results	and	prepare	a	report	on	your	fi	ndings.

4		Prepare	a	media	folio	of	newspaper	and	magazine	articles	that	relate	to	globalisation	and	
economic	issues.	Collect	articles	that	relate	to	technology,	multinational	corporations,	
trade,	migration,	poverty	reduction	and	environmental	issues.	Decide	whether	you	think	
each	of	these	has	had	a	positive	or	negative	impact	on	society,	and	explain	how	you	
formed	that	impression.

5		Australia	is	currently	experiencing	declining	birth	rates	and	our	government	has	decided	
to	supplement	our	population	by	increasing	our	intake	of	migrants	from	various	countries.	
Explain	the	economic	and	social	benefi	ts	that	immigration	has	brought	to	Australia.	

6		Conduct	a	class	survey	to	fi	nd	the	country	of	origin	of	each	person	in	your	class.	Graph	
your	results	using	a	spreadsheet.

7		Explain	how	Australian	culture	has	infl	uenced	the	world.	Can	you	think	of	anything	uniquely	
Australian	that	the	world	has	embraced?	How	did	this	come	about,	and	who	was	involved?	

8		 In	groups,	prepare	a	television	advertising	campaign	to	be	shown	in	an	overseas	country	
of	your	choice.	Your	campaign	must	use	Australian	culture	to	promote	an	Australian	
product	or	service.	Present	your	campaign	ideas	to	the	class.	Take	a	class	vote	to	decide	
which	campaign	makes	best	use	of	our	culture.
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Figure 6.3 Multiple	effects	map

The digital playground
•	 Ninety-six	per	cent	of	children	aged	7	to	14	have	

access	to	mobile	phones	at	home.	They	can	also	
access	DVD	players	(95	per	cent),	computers	(94),	
digital	cameras	(77)	and	Sony	PlayStation	II	(57).

•	 Almost	90	per	cent	of	children	use	the	Internet	at	
least	weekly,	with	40	per	cent	logging	on	daily.

•	 Seventy-seven	 per	 cent	 use	 the	 Internet	 to	 play	
games,	68	per	cent	do	their	homework,	just	over	
half	email,	while	38	per	cent	download	music.

•	 Almost	half	of	13-	to	14-year-olds	and	a	quarter	of	
those	aged	seven	to	12	have	a	website	or	home-
page.

•	 Thirteen	per	cent	have	posted	their	own	blogs.

•	 Fifty-fi	ve	per	cent	have	downloaded	music	and	54	
per	cent	have	watched	Internet	videos.	

•	 Two-thirds	of	13-	to	14-year-olds	believe	 it	would	
be	 diffi	cult	 to	 stay	 in	 touch	 with	 friends	 without	
email,	instant	messaging	or	texting.

New	Generations	Australia	2006,	Cartoon	Network

effect 1 effect 2 effect 3 effect 4

cause

Melbourne	siblings	Jordane,	14,	and	 Isaac,	
11,	 are	 true	 digital	 natives,	 with	 access	 to	
mobile	phones,	iPods,	computers,	DVD	players	
and	broadband	Internet.

Jordane,	 a	 year	8	 student,	 said	 there	was	
a	desire	among	her	friends	to	keep	up	with	the	
latest	technology.	

‘As	 soon	 as	 something	 comes	 out	 there’s	
something	new	that	seems	better,’	she	said.	

Isaac,	who	 is	 in	Year	4,	said	 it	was	 ‘fun’	 to	
play	 with	 technology	 and	 teach	 his	 parents	 a	
thing	or	two.	

‘When	I	tell	them	new	stuff	it	increases	their	
knowledge,’	he	said.

Mother	Monica,	who	did	not	want	the	family	
surname	used,	said	her	children	were	constantly	
after	the	latest	gadget.	

But	she	said	the	children’s	use	of	technology	
was	monitored	and	boundaries	were	set	on	how	
much	time	they	spent	using	gadgets.	

‘It	is	clear	it’s	not	a	free-for-all,’	she	said.

AcTiviTies

1	 Which	of	the	‘gadgets’	mentioned	in	the	article	do	you	have	or	use	at	home?	Draw	up	a	table	
with	three	columns	and	list	those	items	in	the	fi	rst	column.	In	the	other	columns,	record	how	
and	why	you	use	each	item,	and	for	how	long	each	day.

2	 Why	do	you	think	that	technology	plays	such	a	big	role	in	the	lives	of	young	people	today?

3	 What	reasons	can	you	give	for	the	growth	in	the	use	of	technology?	Who	and	what	can	we	
attribute	this	to?

4	 What	does	the	article	mean	when	it	says	‘there’s	no	such	thing	as	a	techno-phobe’?	What	point	
is	being	made,	and	why?

THiNKiNg process

A	multiple effects map	is	a	
graphic	organiser	that	shows	
effects	that	arise	from	the	
same	cause.	

Create	a	multiple	effects	map	
to	highlight	the	effects	of	
technology	on	your	lifestyle.	
Think	about	the	social	and	
environmental	impacts	and	
the	impacts	on	your	learning.	

Source:	Sunday Herald Sun,	19	November	2006
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Figure 6.4 Costs	and	benefi	ts	of	international	trade
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Trade, tariffs and T-shirts
Topic preview

•	 How	do	countries	determine	what	they	will	trade?

•	 Can	you	list	the	major	items	that	Australia	imports	and	exports?

•	 Analyse	why	free	trade	is	important.

•	 How	do	international	organisations	encourage	trade	liberalisation?

While you were at school today, thousands of Australian businesses were exporting and importing millions of 
dollars worth of goods and services to or from the rest of the world. The exchange of these goods and services 
between countries is referred to as trade. Basically, countries supply goods and services that they can produce 
relatively cheaply with their available resources, and buy from other countries products that they would fi nd 
relatively expensive to produce. 

Australia, for example, is the largest producer of wool and is able to supply enough wool to meet the needs 
and demands of the rest of the world. But Australia cannot produce some electronic items cheaply, so it relies 
on importing goods such as mobile phones. 

There are two ways of looking at the trade of a particular item between two countries. Suppose that the 
countries A and B produce the same item. If A can clearly produce the item at a lower cost or with higher 
productivity than B, then A has an absolute advantage over B. 
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Therefore, you would think that B should buy the item from A instead of making it. However, it is 
important to also take into account the opportunity cost, that is, what each country is giving up in order to 
make the item. It can make sense for the country that has the lower opportunity cost to specialise in producing 
the item, because overall that country has a comparative advantage. 

Trade barriers
As mentioned earlier, globalisation has allowed for the increase in international trade because countries can 
capitalise on their comparative and absolute advantages through free trade. Free trade exists when there are 
few barriers to international trade between countries.

Trade barriers include tariffs, which are the taxes various countries place on imports in order to protect 
their local industries. For example, for many years, the Australian Government has placed tariffs on imported 
clothing, which makes it more expensive to buy in Australia than in the country of origin. By doing this, the 
Government has tried to protect our local clothing and textiles manufacturing industry, to ensure that its 
products were able to compete with the imports on the Australian market. 

For example, Calvin Klein T-shirts made overseas and imported into Australia become more expensive as 
a result of the clothing tariff. When you go shopping for a new T-shirt, you may find that a locally made Rip 
Curl T-shirt will be cheaper, or at least no more expensive, than the imported Calvin Klein T-shirt. The idea of 
the tariff is to attract you to buy the Australian-made product, as this will help to protect jobs in the Australian 
company and make our economy grow.

However, it is argued that placing trade barriers on imports also restricts Australia’s exports because these 
exports, in turn, are faced with similar tariffs overseas. Globalisation has promoted trade liberalisation, where 
governments around the world remove barriers that restrict imports and exports. This has benefited consumers 
because imported goods and services have become cheaper and there is a wider choice of products available. 
Trade liberalisation has benefited economies around the world by:

 increasing exports, which generate employment
 reducing the cost of inputs (raw materials, machinery, labour)
 providing greater access to technology
 increasing competition, which places greater pressure on businesses to keep costs and prices low. 

Removal of trade barriers and increases in trade have also been important factors in fighting poverty in 
developing countries, by making it easier for their goods and services to enter global markets. 

However, removal of tariffs can lead to the collapse of a local industry and loss of jobs, benefiting some 
people at the expense of others.

Where to? Where from?
As discussed earlier, instead of trying to produce everything we need in Australia, we can concentrate on the 
things that we can produce most efficiently. We can then trade our products for other goods and services in  
the world market. 

International trade benefits both exporting and importing countries. It can create jobs, improve our 
standard of living, deliver more product choice and help countries that are facing poverty.
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Figure 6.5 Australia’s	exports	of	goods	and	services	by	sector	(2005)

In 2005, the total value of Australian trade in goods and services increased 12 per cent to $372.9 billion. 
Exports rose 15 per cent to $176.7 billion, while imports increased nine per cent to $196.1 billion. These 
increases refl ected improved global economic conditions. But what goods and services does Australia export 
and import?

Have you heard of BHP Billiton, Rip Curl, the Australian Wheat Board and De Bortoli? These are just a 
sample of some of Australia’s exporting fi rms. You will be interested to know that 86 per cent of Australian 
exporters are small- to medium-sized enterprises; examples include Angas Park Fruit, R. M. Williams and 
the Jenny Bannister fashion label. Improvements in technology, the strength of e-commerce and lower trade 
barriers have all assisted businesses in their export potential.  

What do you think is meant by the old expression ‘Australia rides on the sheep’s back’? In the past, Australian 
wool and other agricultural products dominated our exports, but over the years there has been a change in the 
composition of Australia’s trade. Table 6.1 shows Australia’s top 10 exports for 2004 and 2005.

Table 6.1	Australia’s	top	10	exports	of	goods	and	services	

Rank* Commodity/service activity 2004
(A$ million)

2005
(A$ million)

1 Coal 13 379 21 827

2 Iron ore 6 164 11 017

3 Personal travel (excluding education) 10 635 10 866

4 Education services 6 892 7 524

5 Crude petroleum 4 965 6 281

6 Gold 5 641 5 822

7 Bovine meat f.c.f. 4 625 4 670

8 Aluminium ores 4 119 4 670

9 Aluminium 4 020 4 440

10 Passenger services 4 089 4 157

* Rank is based on 2005. Source:	Australian	Bureau	of	Statistics

 Resources 33%
$58.4b

 Manufacturers 21%
$37.0b

 Services 21%
$37.2b

 Rural 14%
$24.7b

 Non-rural other 6%
$11.3b

 Non-monetary gold 3%
$5.9b

 Other goods 2%
$3.2b
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Consider some of the goods that you have at home or at school. How many of these items are imported? 
Do the imported brands BMW, Sony, Nokia, Toshiba, Adidas, General Electric and LG sound familiar? 

Table 6.2 shows that the number-one imported item in Australia is passenger motor vehicles, which are 
classified as goods. This is followed by personal travel (excluding education), which is a service. 

Table 6.2	Australia’s	top	10	imports	of	goods	and	services	

Rank* Commodity/service activity 2004 
(A$ million)

2005 
(A$ million)

1 Passenger motor vehicles 11 090 12 152

2 Personal travel (excluding education) 11 082 11 940

3 Crude petroleum 8 286 10 521

4 Freight services 6 907 7 573

5 Refined petroleum 4 075 6 180

6 Medicaments (including veterinary) 5 412 5 960

7 Computers 5 517 5 930

8 Telecommunications equipment 4 965 5 146

9 Passenger services 4 892 4 971

10 Motor vehicles for transporting goods 3 604 4 171

* Rank is based on 2005. Source:	Australian	Bureau	of	Statistics

When Japanese tourists, for example, come to Australia and spend money on accommodation, tours, food 
and souvenirs, this is a service export, because it brings foreign money or currency into Australia. Conversely, 
Australians backpacking in Europe are spending their money out of Australia, and so this is a service import.

Table 6.3 (opposite) shows our major trading partners ranked in terms of exports, imports and bilateral 
trade, which means that trade occurs between both countries. The mix of countries we trade with, known as 
our direction of trade, has changed over the last 50 years. There has been a shift from trading mainly with the 
United Kingdom, and the Asia–Pacific region has become a significant import and export market for Australian 
businesses. The United States has also increased in overall importance to Australia’s trading interests.

Austrade is a Federal Government organisation whose mission is to ‘contribute to community wealth by 
helping more Australians suceed in export and international business’. Austrade helps Australian exporters to 
reduce their costs, time and risk in entering world markets, and provides advice on overseas investment and joint 
venture opportunities. Austrade administers the Export Market Development Grants Scheme and the New 
Exporter Development (NED) scheme. Exporting firms can log on to the Austrade website at www.austrade.

gov.au and download various publications and 
statistics on trends and country profiles. They can 
also access the database of Australian suppliers and 
find out about trade shows and other key events 
that would benefit Australian entrepreneurs. 
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Table 6.3	Australia’s	top	10	trading	partners	for	goods	and	services,	2005

Rank Total bilateral trade Exports Imports

1 Japan Japan United States

2 United States China China

3 China United States Japan

4 United Kingdom Korea Singapore

5 New Zealand New Zealand United Kingdom

6 Singapore United Kingdom Germany

7 Korea India New Zealand

8 Germany Singapore Malaysia

9 Malaysia Taiwan Thailand

10 Thailand Thailand France

	 Source:	Department	of	Foreign	Affairs	and	Trade

Free trade
Topic preview

•	 How	is	trade	liberalisation	encouraged?

•	 What	free	trade	agreements	has	Australia	signed?

•	 What	is	the	role	of	the	World	Trade	Organization?

•	 Has	the	World	Bank	assisted	developing	economies?

•	 Who	is	part	of	the	G-20	summit?

We have seen that globalisation has promoted trade liberalisation by encouraging governments around the 
world to reduce trade barriers in their countries. This enables the opening of new trade markets. 

Australia has negotiated bilateral Free Trade Agreements with various countries, allowing more Australian 
companies to get a foothold into world markets.

Australia is also a member of several international organisations that discuss and implement strategies to 
aid trade liberalisation, such as the World Trade Organization (WTO) and the G-20 (Group of 20), and has 
strong links with the World Bank. 

The Australian Government has negotiated trade agreements with individual countries in order to open up 
global markets more quickly for our exporting firms. Australia currently has four bilateral free trade agreements, 
and is currently negotiating with other Asian countries. 

 The Australia–New Zealand Closer Economic Relations Trade Agreement (ANZCERTA) has been in place 
since 1983 and has assisted Australia’s merchandise exports.
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 The Singapore–Australia Free Trade Agreement (SAFTA) has been in place since July 2003 and has assisted 
our service exports.

 The Thailand–Australia Free Trade Agreement (TAFTA) has been in place since January 2005 and has 
reduced tariffs in the industrial sector.

 The Australia–United States Free Trade Agreement (AUSFTA) has been in place since January 2005 and 
has assisted our agricultural and service exports.

Refer to the Australian Government website at www.fta.gov.au for more information.

World Trade Organization
The World Trade Organization was established on 
1 January 1995 to deal with the international rules 
of trade. Currently there are 150 member nations 
and the WTO promotes lower international trade 
barriers and oversees various trading agreements. 
It also provides a forum for member countries 
to discuss trade negotiations and deal with trade 
disputes. Refer to the WTO website at www.wto.

org for more information. 

Figure 6.6 What	does	this	cartoon	say	about	free	trade?

Figure 6.7 Antiglobalisation	protests	
against	the	World	Trade	Organization
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The WTO has been criticised for promoting unfair trade; some people claim that the trade rules it has 
established favour the business interests of the wealthier nations at the expense of the poorer ones. Global 
trade barriers in agriculture, clothing and textiles – which particularly affect developing countries – have 
remained high, and the WTO has been blamed for failing to reduce these targets to enable these countries to 
fight poverty.

World Bank
The World Bank is a group of five international organisations. It was established in 1945 to provide financial 
assistance and advice to developing countries around the world. The World Bank provides low-interest loans, 
grants and interest-free credits to assist in development programs for education, health, infrastructure and 
communication – with the main aim of reducing poverty. Refer to the World Bank website at www.worldbank.

org for more information.

While some people think that the World Bank’s development assistance has effectively reduced poverty 
and improved living standards in developing economies, others think that the World Bank has promoted an 
escalation of debts that poorer countries are unable to repay.

G-20
The G-20 (Group of 20) is a group of finance ministers and central bank governors representing 19 of the 
world’s largest economies and the European Union. The G-20 meets annually to discuss key issues in the 
global economy. 

The G-20 countries are Argentina, Australia, Brazil, Canada, China, France, Germany, India, Indonesia, 
Italy, Japan, Mexico, Russia, Saudi Arabia, South Africa, South Korea, Turkey, the United Kingdom, the 
United States and the European Union. Together these countries represent 80 per cent of world trade and 
two-thirds of the world’s population. 

The annual G-20 forum or summit promotes discussion on key economic and financial issues pertaining 
to the economies of member countries, and to poverty reduction and the provision of aid in countries with 
developing economies. 

Member countries take turns to chair the G-20 summits, which are often plagued by antiglobalisation 
protests. The 2006 forum in Melbourne was marred by violent demonstrations around the city by activists 
protesting against globalisation and its unequal effects on economies around the world. 

To align with these protests, a Make Poverty History concert was held in Melbourne. Make Poverty History 
is a coalition of aid agencies, community groups and celebrities whose aims are to increase public awareness 
about poverty in developing economies and to pressure governments into taking action to relieve this poverty. 
Make Poverty History campaigners argue that governments should have fair trade policies that allow developing 
countries to keep tariffs on their products, so that they can protect local industries and jobs and prevent further 
poverty. They also argue that poorer countries should not be required to repay their foreign debts to richer 
countries, and they campaign for more and better foreign aid to these struggling countries. 

Do you think that protests and demonstrations increase people’s awareness of such issues and are able to 
influence change? 
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AcTiviTies

1		What	is	the	difference	between	goods	and	services?	Provide	an	example	of	each	that	
Australia	exports	and	imports.

2		Create	a	table	and	make	a	list	of	10	different	products	you	have	at	home.	Using	the	
brand	names	as	a	guide,	identify	whether	these	products	were	made	locally	or	overseas,	
identifying	the	country	of	origin	if	possible.	Compare	your	list	with	the	rest	of	the	class.	
Do	you	notice	any	patterns?	Does	any	particular	country	seem	to	specialise	in	producing	
particular	types	of	products?	Why?	Discuss	as	a	group.

3		Choose	one	of	the	products	from	your	list	and	use	the	Internet	to	research	the	
company	that	produces	it.	Prepare	a	report	that	summarises	where	the	company	is	
based,	what	type	of	products	it	makes,	annual	sales,	number	of	employees	and	
countries	it	exports	to.

4		Using	Tables	6.1	and	6.2	(pages	141	and	142)	and	an	outline	of	the	map	of	the	world,	
draw	green	arrows	from	Australia	to	the	countries	it	exports	to,	and	red	arrows	to	
Australia	from	the	countries	it	imports	from.

5		What	is	trade	liberalisation?	Explain	the	advantages	and	disadvantages	of	trade	
liberalisation.

6		Evaluate	the	advantages	and	disadvantages	to	Australia’s	economy	of	importing	and	
exporting.	

7 Signifi	cant	events	around	the	world	in	recent	years	–	such	as	terrorism,	the	war	in	Iraq	
and	political	unrest	in	the	Pacifi	c	region	–	have	seriously	impacted	on	world	trade	and	
increased	uncertainty	on	a	global	level.		

In	small	groups,	attempt	to	problem solve	this	issue	by	referring	to	the	following	
key	points.

	 What	is	the	problem?	 	 Which	solution	is	best?

	 What	are	the	possible	solutions?	 	 How	will	you	implement	this	solution?

icT

	 Log	on	to	the	Australian	Bureau	of	Statistics	website	at	www.abs.gov.au.	Find	data	to	
show	export	destinations	and	the	composition	of	trade	(the	major	goods	and	services)	
for	1996–97	and	compare	this	with	current	data.	Present	your	information	using	
spreadsheets	and	graphs.

	 Log	on	to	the	Austrade	website	at	www.austrade.gov.au	and	browse	through	the	
‘Australian	Supplier	Directory’.	Using	Table	6.1	(page	141),	locate	the	name,	location	and	
list	of	products	and	services	of	three	Australian	companies	for	each	of	the	major	exports:

	 Minerals	and	fuels

	 Rural	and	food	products

	 Manufactures

	 Services

	 Locate	the	export	success	stories	on	the	Austrade	website	(www.austrade.gov.au)	and	
investigate	one	exporting	company	from	any	industry	of	your	choice.	Prepare	an	oral	
presentation	to	the	class,	outlining	the	products	or	services	this	company	exports	and	the	
reasons	for	this	company’s	success.

	 Investigate	the	main	conditions	of	Australia’s	current	Free	Trade	Agreements	by	logging	
on	to	www.fta.gov.au	and	exploring	the	various	articles.	Who	will	be	the	winners	and	
losers	of	the	various	agreements?
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case study 6.2
Taking on the globe

By Joanna Tovia

Wondering whether to extend the reach of your business by exporting? 

There’s	no	time	like	the	present.	

Austrade	manager	Gerard	Seeber	said	businesses	that	have	done	well	selling	goods	or	services	in	Australia	
can	usually	expand	their	reach	and	increase	their	bottom	line	by	becoming	successful	exporters.

In	some	cases,	however,	businesses	don’t	need	to	have	done	well	in	Australia	fi	rst.	

Some	businesses	are	what	Austrade	calls	‘born	global’,	which	means	a	business	has	created	products	or	
services	that	are	natural	export	winners.

‘About	a	quarter	of	new	exporters	are	born	global,’	Mr	Seeber,	the	New	South	Wales	manager,	said.

Regardless	of	how	long	a	business	has	been	operating,	exporting	can	be	a	profi	table	way	of	expanding	a	
business,	spreading	risks	and	reducing	dependence	on	the	local	market.

Follow	this	checklist	to	see	if	your	business	is	export	ready:

•	 Are	current	products/services	able	to	be	marketed	overseas?
•	 Are	my	products/services	unique	in	Australia	and	overseas?
•	 Am	I	selling	successfully	interstate?
•	 Are	my	products/services	competitive	without	protection	(tariffs	or	regulations)?
•	 Can	my	products/services	be	used	overseas?
•	 Do	existing	customers	buy	from	me	rather	than	my	competitors?
•	 What	is	my	value	proposition?
•	 Can	I	modify	my	products/services	to	suit	overseas	markets?
•	 Must	I	repackage	my	products/services	for	overseas	markets?
•	 Can	I	transport	my	products/services	overseas	at	a	reasonable	cost?
•	 Are	there	seasonal	trends	overseas	that	provide	opportunities?
•	 Do	I	provide	warranties,	guarantees	or	service	contracts?
•	 Can	I	increase	production	to	meet	greater	overseas	demand?

		 Research	the	World	Trade	Organization	(www.wto.org)	or	the	World	Bank	(www.worldbank.
org).	Design	a	pamphlet	that	you	would	give	to	world	leaders	to	show:

	 the	aim	of	the	organisation

	 when	the	organisation	was	formed,	and	why

	 the	number	of	member	countries	and	how	they	became	members

	 the	organisation’s	powers	to	enforce	majority	decisions

	 whether	the	organisation	is	achieving	its	aims.

	 Log	on	to	the	Austrade	website	at	www.austrade.gov.au	and	click	on	‘Student	Centre’	
and	then	‘Student	and	teacher	resources’.	Go	to	‘Web	Quests’	and	complete	‘The	
culturally	smart	entrepreneur’.

	 What	is	meant	by	the	term	‘living	below	the	poverty	line’?	Research	various	websites	to	
gather	information	and	then	discuss	this	as	a	class.

{ }Some businesses 
are what Austrade calls 

born global

Some businesses 
are what Austrade calls 

born global
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In	the	case	of	some	products	and	services,	Mr	Seeber	said	business	owners	needed	to	consider	protecting	
their	intellectual	property.

‘If	you	don’t	have	trademarks	and	patents	covered	in	the	region	you	plan	on	exporting	to,	it’s	best	to	wait,’	
Mr	Seeber	said.

He	also	advised	business	owners	to	bring	themselves	up	to	speed	on	tax	and	legal	implications	relating	to	
trade	between	their	home	country	and	the	country	they	are	exporting	to.

Austrade	provides	fi	nancial	and	advisory	assistance	through	its	New	Exporter	Development	Program.

Source:	Herald Sun,	7	October	2006

AcTiviTies

1	 What	does	the	article	mean	by	‘some	businesses	are	born	global’?	What	factors	do	you	think	
foster	global	success	for	an	exporting	company?

2	 Why	is	it	important	for	export	companies	to	spend	time	researching	the	culture,	laws	and	
trends	of	the	countries	they	intend	exporting	to?

3	 What	do	you	think	are	the	three	most	important	criteria	from	the	export-ready	checklist	that	
new	export	companies	must	consider?	Justify	your	response.

icT

Go	to	the	Austrade	website	(www.austrade.gov.au)	and	research	the	New	Exporter	Development	
program.	Who	is	eligible	to	apply	and	what	does	the	program	offer	new	exporting	Australian	
businesses?

Global issues
Topic preview

•	 What	is	a	multinational	corporation?	Can	you	name	10	of	them?

•	 How	might	multinational	corporations	exploit	poorer	countries?

•	 What	are	the	effects	of	globalisation	on	sustainability?

•	 Globalisation	–	is	it	good	or	bad?

Can you imagine your life without Microsoft software to help you do your homework, a Sony PlayStation to 
entertain you, Subway sandwiches to ease your hunger, Starbucks coffee to tantalise your taste buds, a Nokia 
mobile phone to keep you in touch with friends, an LG television to watch your favourite shows on and a 
Toyota car to get you to school? 

All these products have been created by multinational corporations.
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Multinational 
corporations
A multinational or transnational corporation is based in one 
country, maintains its manufacturing in other countries, and 
markets its products or services on an international basis. A 
good example is Nike, which has its headquarters in the United 
States, manufactures its products in Asia, the Americas, Europe, 
Africa and the Middle East, and sells to most countries around 
the world. McDonald’s is perhaps the best-known example of 
a multinational that has established businesses and franchises 
all over the world. You can order and eat a Big Mac in New 
York, Tokyo, Paris and even in outback Australia. 

Multinational corporations are major influences in our lives 
and have been major contributors to the globalisation phenom-
enon. The widespread improvements in communication and 
technology, along with the use of marketing through television, 
magazines and radio, have fostered changes in consumers’ tastes 
and preferences. Today millions of people – if not billions! – in 
countries all around the world consume or use identical products 
such as food, music, cars, mobile phones and clothing.

Large multinational corporations have become increasingly 
powerful in recent years; some corporations now control more 
money than a small country! Many of these corporations have 
been criticised for their profit-driven production practices. To 
keep wages and other operating costs low, they have established 
factories in poor and underdeveloped countries where they 
can take advantage of cheaper labour costs.  

Antiglobalisation protestors accuse multinational clothing 
and footwear companies, such as Nike, Gap, Ralph Lauren, 
Reebok and many more, of setting up sweatshops that exploit 
women and children. Sweatshops are factories where people 
work long hours in very poor conditions, for very low wages. 
For example, workers may be required to work 12 hours a 
day, seven days a week, for as little as $1 per day, in cramped 
conditions with little protection for their health and safety. 

Sweatshops exist in China, Vietnam, Indonesia, Cambodia, 
Bangladesh and other poor and underdeveloped countries 

Figure 6.9 A	McDonald’s	store	in	Tokyo

Figure 6.8 Do	multinational		
corporations	influence	traditional	cultures?
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where laws that protect workers are not enforced. This has raised ethical and moral questions. Are the multi-
national corporations that contract with sweatshop manufacturers doing anything wrong? Are they treating 
their employees humanely or violating their basic human rights?

Corporate giants
Multinational corporations are involved in a wave of global mergers and acquisitions, whereby they take over 
smaller companies or acquire their shares and assets. In this way, they expand their operations and increase 
their profit. 

Many large multinational corporations originate from the United States – think of Coca-Cola, IBM, Nike, 
McDonald’s, Esso (Exxon Mobil), Microsoft, General Motors and so on. Many people therefore feel that the 
growth of multinational companies has caused a worldwide spread of American culture and western values, 
which are replacing traditional cultures and social and family values in poor and developing economies. 

It is not uncommon to see media reports about companies being targeted by multinational corporations. 
For example, in late 2006, there were reports that Australian icons Qantas and the Coles Group were facing 
takeover bids from foreign consortiums. A possible scenario for the future is one in which a handful of large 
global companies dominates markets in every country. With less competition, this may drive up the prices of 
goods and services and increase inequalities in global income and poverty.

Figure 6.10 A	cartoonist’s	view	of	a	Nike	factory	in	Indonesia

Figure 6.11 Clothing	
industry	workers	in	Asia
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case study 6.3
Where your iPod comes from 

By Claudia Joseph

200 000 people live and work at one factory in China assembling 
iPods. They earn a paltry $66 a month and sleep 100 to a room.

It	has	come	to	defi	ne	a	generation.	In	just	fi	ve	years,	Apple’s	iPod	has	become	one	of	the	most	popular	and	
iconic	gadgets	around.

More	than	three	million	Australians	own	one	and	last	year	22.5	million	were	bought	worldwide:	a	phenomenal	
61	644	a	day.	

The	distinctive	digital	audio	players,	which	can	store	thousands	of	songs,	photos	and	even	full	length	fi	lms,	
have	turned	California-based	Apple	 into	one	of	the	world’s	most	profi	table	companies,	earning	founder	Steve	
Jobs	a	$3	billion	fortune.

Last	year	Apple	achieved	a	record	billion-dollar	profi	t,	boosted	by	the	launch	of	its	latest	Nano	model,	which	
is	the	width	of	a	pencil	and	weighs	just	42g.

A	million	Nanos	were	sold	in	just	17	days,	including	one	to	Pope	Benedict	XVI.

But	have	you	ever	wondered	where	your	iPod	is	made,	and	what’s	in	it?	…

Although	 it	 is	 one	 of	 America’s	 most	 prestigious	 brands,	 nearly	 all	 Apple	
computers	and	iPods	are	made	abroad,	predominantly	in	China.	

As	you	might	expect,	the	workers	who	assemble	them	see	little	of	the	profi	t.	

The	fi	rst	factory	we	visited	was	in	Longhua,	just	30km	from	Hong	Kong.	…

This	iPod	City	is	a	sprawling	place	where	200	000	people	work	and	sleep.	…

Workers	 live	 in	 dormitories	 on	 the	 site,	 100	 to	 a	 room,	 arriving	 with	 a	 few	
possessions	and	a	bucket	to	wash	their	clothes.	

The	accommodation	may	be	free,	but	it	comes	at	a	cost	–	no	one	outside	the	plant	
is	allowed	to	visit	the	workers.	…

Police	–	not	security	guards	–	are	stationed	on	all	gates,	studiously	checking	those	
entering	and	leaving	to	thwart	rivals	intent	on	industrial	espionage.

Zang	Lan,	21,	from	Zhengzhou	in	central	China,	has	worked	on	the	Apple	assembly	
line	for	a	month.	

Her	15-hour	days	[fi	nishing	at	11.30pm]	earn	her	$66	a	month.	This	is	low,	even	for	
China,	but	Zhengzhou	is	a	particularly	poor	region	so	workers	would	accept	even	less.	…

Promoters of globalisation defend the growth of multinational corporations. They claim that this growth 
brings benefi ts not only to the multinationals themselves, but also to the workers who manufacture their 
products. They argue that when developing countries are given the opportunity to build large factories, the 
technology gained and the jobs created assist the economy and the overall welfare of the people. Although 
wages paid in these countries are low by United States standards, they can be fairly high by the standards of 
the local economy. People working in factories to produce products for multinationals are often making more 
money than other factory workers in the same country.
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Every	morning	the	workers,	in	beige	jackets	to	denote	their	junior	status,	are	taken	to	the	factory	roof	for	
a	military	style	drill.

‘We	have	 to	work	overtime	 if	we	are	 told	 to	and	can	only	 go	back	 to	dormitories	when	our	boss	gives	
permission,’	Zang	Lan	says.	…

Only	a	tiny	proportion	of	workers	are	allowed	to	make	iPods.

The	second	iPod	plant	we	visit,	in	the	industrial	area	of	Suzhou	on	the	borders	of	Shanghai,	belongs	to	the	
ASUSTeK	company.	…	

The	site,	as	large	as	eight	football	pitches,	is	surrounded	by	barbed	wire.

It	employs	50	000	workers	and	its	six	gates	are	manned	24	hours	a	day,	seven	days	a	week	…

Here	the	dormitories	are	outside	 the	plant,	and	we	spoke	 to	
some	of	the	workers	at	the	end	of	their	working	day.	

Although	the	proximity	to	Shanghai	means	they	are	better	paid	
than	their	Foxconn	counterparts,	earning	up	to	$132	a	month,	
they	have	 to	pay	 for	 dormitories	and	 food,	which	 takes	up	half	
their	salaries.	Working	up	to	12	hours	a	day,	their	only	freedom	
is	the	half	hour	walk	to	and	from	work.

One	26-year-old	security	guard,	who	would	not	reveal	his	name,	earns	$195	a	month.	

‘Factory	eight	is	mostly	made	up	of	women	as	they	are	more	honest	than	men,’	he	tells	us.	

‘The	iPod	shuffl	e	is	very	easy	to	steal	because	it	is	so	small.’	

The	guard	is	virtually	the	only	person	we	interviewed	who	understood	the	implications	of	the	communist-run	
country’s	cheap	labour	force.	

‘Payment	is	lower	because	the	boss	wants	to	reduce	our	costs,’	he	says.

‘Prices	need	to	be	competitive	to	get	orders	from	abroad.’	Which	is	exactly	why	Apple	makes	its	products	
in	China.	…

	Everything	considered,	the	total	cost	of	manufacturing	an	iPod	Nano	is	about	$100.35.	

In	Australia	they	sell	from	$219	to	$369.	…

Will	 Sturgeon,	 managing	 editor	 of	 IT	 website	 silicon.com	 says	 that	 such	 global	 operations	 are	 now	
commonplace.	

‘Apple	are	only	one	of	thousands	of	companies	manufacturing	their	products	in	the	same	places	and	in	the	
same	conditions,’	Sturgeon	says.	…

James	 Kynge,	 author	 of	 China	 Shakes	 The	 World,	 argues	 that	 despite	 Westerners’	 perceptions	 about	
working	conditions	in	factories,	the	wages	are	a	godsend	that	are	beginning	to	transform	rural	China.

‘The	money	sent	back	to	farming	families	from	the	workers	now	exceeds	the	amount	made	from	agriculture,’	
Kynge	says.	…	

China	misses	out	on	this	lucrative	market	because	its	poor	global	reputation	means	it	has	not	been	able	to	
build	its	own	worldwide	brands.	…

As	for	Apple’s	Steve	Jobs,	he’s	rubbing	his	hands	with	glee.	

More	than	eight	million	iPods	were	sold	in	the	last	fi	nancial	quarter	–	up	32	per	cent	on	2005.	

‘iPod	continue	to	earn	a	US	market	share	of	over	75	per	cent	and	we	are	extremely	excited	about	future	
iPod	products	in	our	pipeline,’	Jobs	said	this	week.	

Apple’s	income	climbed	37.5	per	cent	from	a	year	earlier	to	$633	million	for	the	quarter.

Source:	Herald Sun,	22	July	2006

{ }           … the workers 
who assemble them see 
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AcTiviTies

1		 How	many	iPods	were	sold	in	a	year?	Why	are	they	so	popular?

2		 In	which	country	is	the	Apple	company	based?	Where	are	its	products	manufactured?	Explain	
why	this	is	the	case.	

3		 Describe	conditions	at	the	two	factories	where	iPods	are	assembled.	

4		 Do	you	think	that	Apple	is	violating	human	rights?	Provide	evidence	from	the	article	to	support	
your	response.	

5		 Why	are	the	security	guards	working	at	these	factories	paid	more	than	the	workers?	Analyse	
whether	you	feel	this	is	fair.

6		 Do	you	think	conditions	need	to	change?	Who	is	at	fault?	Explain.

7		 What	arguments	are	presented	in	the	article	to	highlight	the	advantages	of	these	factories	to	
the	Chinese	economy?

8		 List	the	advantages	and	disadvantages	of	multinational	corporations	moving	production	to	
countries	that	pay	low	wages.

9		 Write	a	letter	to	Apple’s	company	founder,	Mr	Steve	Jobs,	to	express	your	views	about	factory	
conditions	and	workers’	rights,	and	to	make	any	appropriate	recommendations.

Globalisation and sustainability
Sustainable development describes development that meets the needs and wants of the current generation 
without compromising the ability of future generations to meet their needs and wants. While globalisation 
and the expansion of trade across national boundaries have created economic growth, we need to ask what 
impact these developments have had – and will have in the future – on our environment.

Figure 6.12 The	greenhouse	gap	between	developing	and	developed	countries
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It is has been argued that multinational corporations have placed profit before the environment through:

 the increased usage of fossil fuels and the greenhouse emissions and pollution caused by transporting 
resources and manufactured goods all around the world

 the environmental degradation caused by locating manufacturing industries in poor countries that do not 
have or cannot enforce adequate environmental controls

 the overexploitation of natural resources such as forests and fisheries 

 the illegal dumping of toxic waste.

Some people see sustainability as a cost in the profit-driven world of multinational corporations.

Multinational corporations, on the other hand, argue that they are working hard to improve their 
environmental performance and are placing greater emphasis on environmental reporting. Consumers are 
also putting pressure upon multinational companies to take more social responsibility – and are able to use the 
Internet and global communications to apply this pressure!

As global citizens, we need to consider the interests of future generations. Sustainable development involves 
us as consumers, governments around the world, multinational corporations and international organisations 
– such as the World Trade Organization – to allow this to happen successfully.

Globalisation: the good and the bad!
We have seen that globalisation is the global interaction of people, business, cultures and economies, brought 
about by advancements in communication and technology, movement towards free trade and the widespread 
influence of multinational corporations. For some people, globalisation conjures up images of economic 
prosperity, while others see it as the cause of a widening gap between the rich and the poor. What do you 
think? Has globalisation been good or bad or both? 

Figure 6.13 Globalisation	concepts
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Table 6.4 summarises the arguments for and against globalisation.

Table 6.4	Pros	and	cons	of	globalisation

For globalisation Against globalisation

• Free trade encourages economic growth and the 
creation of jobs and wealth.

• Free trade gives consumers access to a wider choice 
of products.

• Improved technology reduces prices and increases 
the quality of goods and services.

• Reduction in trade barriers can increase a country’s 
export levels and, with support from organisations 
such as the World Bank, help to reduce poverty in 
underdeveloped countries.

• Increasing international awareness of the plight 
of underdeveloped economies has resulted in an 
increase in foreign aid.

• Access to cheap labour reduces costs for 
multinational corporations.

• Free Trade Agreements allow Australian companies 
to get a better foothold in world markets.

• Migration and global communications can lead to a 
better understanding of other cultures.

• Poverty, inequality and foreign debt levels can rise in 
poorer countries that are unable to integrate into the 
global economy.

• Removal of tariffs can lead to the collapse of a local 
industry and loss of jobs.

• The emergence of sweatshops violates human rights.

• Globalisation contributes to the degradation of the 
environment.

• The spread of western values threatens local cultures 
and traditions.

• Increased growth and power of multinational 
corporations can lead to reduced competition.

• Greater global interconnectedness means that events 
such as terrorism affect the whole world, and problems 
can’t be isolated.

• Rich countries have greater access to the Internet  
and communication services, while poorer countries  
fall behind.

• Concern about globalisation can lead to violent protests.

AcTiviTies

1		Define	what	is	meant	by	a	multinational	corporation.

2		List	10	multinational	corporations	and	describe	the	impact	they	have	on	your	life.

3	 Explain	the	costs	and	benefits	to	a	developing	country,	such	as	Vietnam,	of	having	a	
multinational	corporation	operating	within	its	borders.

4		Make	a	list	of	Australian	companies	that	have	merged	with	or	have	been	acquired	by	
larger	multinational	corporations.

5		Evaluate	the	effects	of	globalisation	on	human	rights.

6		Make	a	list	of	ways	in	which	multinational	corporations	are	attempting	to	improve	
their	impact	on	the	environment.	(For	example,	McDonald’s	has	introduced	recyclable	
packaging.)

7		Make	a	list	of	environmental	concerns	facing:

	 Australia

	 the	rest	of	the	world.

8		What	actions	can	we	take	as	individual	consumers	to	help	achieve	sustainable	
development?	

9		As	a	class,	watch	the	documentary	Super Size Me	(2004)	by	Morgan	Spurlock.	Discuss	
the	key	themes	and	issues	Spurlock	raises	about	multinational	corporations.
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Main idea

icT

	 Using	the	Internet,	research	issues	associated	with	child	labour.	Compile	information	
that	explains	why	this	is	happening.	Suggest	some	solutions	or	explain	what	Australian	
consumers	can	do	to	help	reduce	exploitative	child	labour.	Create	an	informative	poster	
that	highlights	this	issue,	to	be	displayed	at	your	school.

	 Some	useful	websites	include:

	 www.un.org/cyberschoolbus
	 www.globalmarch.org
	 www.unicef.org
	 www.freethechildren.com

	 Go	to	www.oxfam.org.au	and	research	Oxfam	Australia’s	NikeWatch	campaign.

	 What	is	the	campaign	about?

	 What	are	your	views	on	this	campaign?	Provide	reasons.

THiNKiNg process

	 How	do	the	arguments	for	and	against	globalisation	impact	on	each	other?	Draw	a	
network tree	to	show	the	relationship	between	the	two	viewpoints.	

	 Carry	out	an	A-to-Z for	the	topic	of	globalisation.	An	A-to-Z	is	a	useful	way	to	research	
or	review	words	and	terminology.	It	involves	brainstorming	a	list	of	words	related	to	the	
topic.	At	least	one	word	should	begin	with	each	letter	of	the	alphabet.	You	need	to	be	able	
to	explain	the	meaning	and	relevance	of	any	word	placed	on	your	sheet.

eXTeNsioN AcTiviTY
Imagine	that	you	are	a	poor	12-year-old	child	living	in	Cambodia.	To	help	support	your	family,	
you	work	in	a	sweatshop	that	makes	goods	for	a	large	multinational	corporation.	

Write	a	diary	entry	for	a	typical	day	in	your	sweatshop.	Refl	ect	on	your	family	life,	
working	conditions	and	any	challenges	that	you	are	faced	with.	Are	you	better	or	worse	off	
working	for	a	large	multinational	corporation?

Figure 6.14 Network	tree
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Rich task 
Austrade research project
Imagine	that	you	are	30	years	old.	After	fi	nishing	secondary	school,	you	went	on	to	university	and	
graduated	with	a	Bachelor	of	Economics	degree.	You	and	a	friend	from	uni	then	co-founded	a	new	
business.	The	business	has	thrived,	and	you	have	realised	that	 it	can’t	grow	any	more	unless	you	
expand	into	overseas	markets.

You	have	decided	to	conduct	some	research,	using	the	Australian	Government’s	Austrade	website,	
to	review	the	global	 industry	trends	for	your	product	or	service,	 in	order	to	evaluate	whether	your	
company	should	consider	exporting	its	product	or	service.

You	need	to	prepare	a	report	for	the	senior	management	of	your	company,	with	detailed	research	
information	on	your	industry.	

To	undertake	this	task,	follow	the	steps	below.

1	 Decide	on	the	product	or	service	that	your	company	produces.	For	example,	this	might	be:

•	 something	from	a	line	of	cosmetics
•	 clothing	for	tall	or	short	people
•	 a	mobile	phone	with	inbuilt	television.

	 Feel	free	to	be	as	creative	as	you	wish!

2	 Log	on	to	the	Austrade	website	at	www.austrade.gov.au	and	click	on	‘Market	information’	and	
then	‘Industry/country	profi	les’.	

3	 Scroll	through	the	list	of	more	than	450	industry-and-country	profi	les,	and	choose	one	combination	
that	is	appropriate	for	your	company’s	product	or	service.	For	example:

•	 Cosmetic	and	toiletries	to	France
•	 Textiles	and	clothing	to	Sweden
•	 ICT	to	Brazil

4	 Write	a	report	to	management	that	assesses	the	suitability	of	your	chosen	country	as	a	possible	
export	destination	for	your	product.	Use	the	following	subheadings.

•	 Trends		 •	 Industry	standards
•	 The	market	 •	 Marketing	
•	 Opportunities	 •	 Market	entry
•	 Competitive	environment	 •	 Distribution	channels
•	 Tariffs,	regulations	and	customs	 •	 Links	and	industry	contacts

5	 Based	on	the	information	in	your	report,	predict	whether	your	product	or	service	will	succeed	in	
the	country	that	you	have	researched.	How	will	your	business	and	your	local	area	benefi	t	from	
exporting	this	product	or	service?

6	 List	a	few	other	countries	that	your	company	could	consider	exporting	to.

You	are	now	more	informed	about	industry	standards	around	the	world	–	and	in	a	much	better	
position	to	decide	if	your	product	should	go	global!
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Chapter review
•	 Globalisation	refers	to	the	increased	integration	of	people,	businesses,	cultures	and	economies	

around	the	world.

•	 Globalisation	has	allowed	for	large	increases	in	trade	between	countries.	Consumers	around	the	
world	now	have	access	to	a	greater	variety	of	goods	and	services	than	ever	before.

•	 When	one	country	can	clearly	produce	an	item	at	a	lower	cost	or	with	higher	productivity	than	
another	country,	it	is	said	to	have	an	absolute	advantage.

•	 When	opportunity	cost	is	taken	into	account,	it	may	be	more	effi	cient	for	the	country	with	the	lower	
absolute	advantage	to	specialise	in	the	item.	That	country	is	said	to	have	a	comparative	advantage.

•	 Globalisation	has	promoted	free	trade	or	trade	liberalisation.	This	is	a	reduction	in	trade	barriers	
such	as	tariffs,	which	were	designed	to	protect	local	industries	from	cheaper	imports.	

•	 Free	trade	has	reduced	prices	and	allowed	exports	to	enter	world	markets	more	easily.

•	 Australia’s	 composition	 of	 trade	has	 changed	over	 the	 years,	 and	wool	 is	 no	 longer	 our	 chief	
export.	Our	top	10	exports	include	minerals	and	fuels	such	as	coal	and	iron	ore,	and	services	such	
as	personal	travel	and	education.	The	direction	of	Australian	trade	has	also	changed,	with	Asian	
countries	and	the	United	States	increasing	in	importance	as	trading	partners.

•	 Australia	is	involved	with	international	organisations	such	as	the	World	Bank	and	the	World	Trade	
Organization,	which	have	assisted	many	countries	to	get	a	foothold	in	world	export	markets.

•	 Australia	has	sought	to	strengthen	trade	relationships	by	signing	four	trade	agreements:	with	New	
Zealand,	Singapore,	Thailand	and	the	United	States.

•	 Multinational	corporations	 (MNCs)	are	companies	 that	are	based	 in	one	country,	manufacture	
their	products	in	other	countries	and	sell	those	products	around	the	world.

•	 Multinational	corporations	have	been	criticised	for	exploiting	labour	in	developing	countries,	spread-
ing	American	culture	and	western	values	around	the	world	and	polluting	our	environment.

•	 There	are	many	arguments	for	and	against	globalisation.	What	are	your	views?

Chapter review questions
1	 Describe	the	driving	forces	behind	globalisation,	providing	an	example	of	each.

2	 Make	a	list	of	fi	ve	Australian	exports	and	fi	ve	products	that	Australia	imports.

3	 Explain	what	is	meant	by	free	trade	or	trade	liberalisation	and	why	this	has	become	increasingly	
important.	

4	 Explain	the	role	of	the	World	Bank	and	the	World	Trade	Organization	in	international	trade.

5	 What	 is	 a	multinational	 corporation?	Provide	 fi	ve	 examples.	What	 are	 some	 criticisms	 facing	
these	corporations?

6	 List	or	sketch	10	brands	or	icons	that	you	associate	with	American	culture.	Classify	them	according	
to	whether	that	association	is	positive	or	negative.

7	 Evaluate	the	positive	and	negative	aspects	of	globalisation.
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